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376,400  Square Meters (230 Rai or 92.7 acres)

ISO 22000: 2005

ISO/TS  22002-4: 2013
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Samutprakarn Plant



Company Overview

1961 - Established

1962 - Started Aluminium Collapsible Tube

1985 - Started Aluminium Monobloc Aerosol Can

1989 - Started Aluminium Slug at Sriracha plant & 

Listed in Stock Exchange of Thailand 

1995 - Partner with Takeuchi Press Industries in Japan

2004 - GMP certified by BVQI (Tube plant in Sriracha)

1,160  employees as of end 2022

2014 - High Speed Tube Line (180 tpm) with 7 colors printing unit

High Speed Aerosol Line (200 cpm) with 9 colors printing unit

2016 – ISO 22000: 2005 &  ISO/TS 22002-4: 2013 certified

2017 – ISO 9001 : 2015 certified 

2018 – Bottle for car maintenance products started

2020 – Production lines from Bangkok transferred to Sriracha factory

ALUCON Public Company Limited
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Aluminium SlugsAluminium Collapsible TubesAluminium Felt Pen Bodies

ALUMINIUM BOTTLES / RIGID WALL CONTAINERS



TOTAL PRODUCTION

tubes, cans and other  containers

Aluminium slug (Metric ton) 

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

19,143 18,265

22,174

25,574 26,147

29,113

33,894
35,129 

37,669
38,877

41,037

34,474
35,550 35,839 36553
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Revenue By - Group
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Sales Ratio – 1H2023
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Total Sales  1H2023 Vs 2022 

➢ 1H22 =>  386.7 m. pcs
➢ 1H23 =>  338.8 m. pcs

➢ 1H22 =>  386.7 m. pcs
➢ 1H23 =>  338.8 m. pcs
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Total Sales  movement

Cans, Tubes & Felt pen (Qty)   
unit : MPcs.

767 746

631

696

753

386
338

2018 2019 2020 2021 2022 1H22 1H23

28.66

24.51 25.22
26.04 26.47

13.5 13.2

2018 2019 2020 2021 2022 1H22 1H23

Slug (Qty)
Unit : K MT

-2%

-12.5%
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Total Sales  movement

Cans, Tubes & Felt pen (Amount)   
unit : M baht.

Slug (Amount)
Unit : M. baht

3,524 
3,342 

2,843 

3,093 

3,536 

1,753 
1,625 

2018 2019 2020 2021 2022 1H22 1H23

2,780 

2,155 2,085 

2,620 

3,392 

1,744 

1,500 

2018 2019 2020 2021 2022 1H22 1H23

-14%

-7.3%
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Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
Annual

AVG
Q1 AVG Q2 AVG Q3 AVG Q4 AVG

2015 1,808 1,821 1,773 1,817 1,805 1,683 1,638 1,540 1,589 1,524 1,466 1,494 1,663 1,801 1,769 1,589 1,495

2016 1,479 1,536 1,531 1,564 1,556 1,592 1,630 1,642 1,590 1,664 1,735 1,731 1,604 1,515 1,571 1,621 1,710

2017 1,791 1,857 1,902 1,931 1,914 1,887 1,904 2,030 2,100 2,130 2,101 2,071 1,968 1,850 1,911 2,011 2,101

2018 2,215 2,185 2,077 2,246 2,291 2,240 2,099 2,046 2,023 2,034 1,938 1,931 2,110 2,159 2,259 2,056 1,968

2019 1,846 1,860 1,872 1,849 1,775 1,754 1,793 1,741 1,750 1,719 1,772 1,770 1,792 1,859 1,793 1,761 1,754

2020 1,772 1,686 1,611 1,457 1,460 1,564 1,639 1,734 1,745 1,803 1,932 2,018 1,702 1,690 1,494 1,706 1,918

2021 2,004 2,080 2,192 2,324 2,434 2,439 2,492 2,611 2,840 2,955 2,641 2,695 2,475 2,092 2,399 2,647 2,764

2022 3,003 3,261 3,538 3,257 2,826 2,563 2,401 2,431 2,229 2,243 2,335 2,394 2,706 3,267 2,882 2,354 2,324

2023 2,489 2,417 2,290 2,341 2,267 2,181 2,331 2,399 2,263

 1,000

 1,500

 2,000

 2,500

 3,000

 3,500

 4,000

Comparison Aluminium LME price 2015-2023



14

Comparison Aluminium Premium price 2015-2023

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Annual AVG Q1 AVGQ2 AVGQ3 AVGQ4 AVG

2015 420 425 425 380 362 339 375 165 177 164 181 162 298 423 360 239 169

2016 139 120 114 115 89 110 134 90 107 109 125 96 112 124 105 110 110

2017 114 90 124 108 114 123 97 112 106 113 110 94 109 109 115 105 106

2018 106 107 94 95 98 98 97 99 99 98 94 92 98 102 97 98 95

2019 93 86 86 86 86 89 90 88 91 90 86 91 89 89 87 90 89

2020 89 94 89 88 95 88 92 88 89 86 89 90 90 91 91 90 89

2021 90 115 125 123 133 141 133 157 177 175 183 173 144 110 132 156 177

2022 152 157 164 150 145 123 100 118 133 117 85 131 138 158 139 117 111

2023 79 81 75 100 123 117 78 78 113
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❖ H1-2023 total Revenue reduce 12% 
compare to H1-2023 mainly from 
Slug selling price due to LME 
decrease 

❖ volume  H1-2023 Can&Tube -12%  , 
Slug  -2%  Vs H1-2023

❖ Depreciate on JPY  while   USD  
appreciate against THB 

6,518
5,644

5,072
5,972

7,202

3,652
3,223

Y2018 Y2019 Y2020 Y2021 Y2022 H1-
2022

H1-
2023

Total 
Revenue

Gross 
Margin

➢ Gross margin reduce from 13% to 
9% in H1-2023  mainly from  high 
Raw material - ingot price compare 
to Slug Selling price 

➢ Production volume  Can & Tube         
-13% , Slug -4% 

➢ Energy Cost increase  4%
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➢ Mainly from Reducing  freight cost     
58%   and less Export Volume  17.5%
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➢ FX gain less than 2022  => 45m
➢ CIT privilege from BOI from 15m to  21m 
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SUMMARY HIGHLIGHTS

Financial Data

2018 2019 2020 2021 2022 1H-2022 1H-2023

Assets (Million Baht) 6,780.49 6,610.62 6,799.06 7,143.00 7,339.96 7,190.09 7,128.34

Liabilities (Million Baht) 1,237.43 1,005.56 836.83 885.49 842.54 1,028.22 841.56

Equity (Million Baht) 5,543.06 5,605.06 5,962.23 6,257.52 6,497.42 6,161.87 6,286.78

Paid-up Capital (Million Baht) 432.00 432.00 432.00 432.00 432.00 432.00 432.00

Revenue (Million Baht) 6,518.08 5,644.37 5,072.38 5,972.49 7,202.38 3,652.10 3,223.21

Net Profit (Million Baht) 719.67 532.12 669.00 704.22 659.41 336.35 221.35

EPS (Baht) 16.66 12.32 15.49 16.30 15.26 7.79 5.12

Financial Ratio

ROA (%) 13.6% 7.9% 10.0% 10.1% 9.1% 9.4% 6.1%

ROE (%) 13.3% 9.5% 11.6% 11.5% 10.3% 10.6% 6.9%

D/E (X) 0.22 0.18 0.14 0.14 0.13 0.17 0.13

Net Profit Margin (%) 11% 9% 13% 12% 9% 10% 7%
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Year Profit('000)

Dividend 

Baht/ share %

2014 750,728 10 57.54

2015 775,067 10 55.74

2016 1,069,812 15 60.57

2017 783,739 11 60.63

2018 719,666 10 60.03

2019 532,116 7.5 60.89

2020 669,003 10 64.57

2021 704,218 10 61.34

2022 659,407 10 65.51
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ALUCON
Our Vision

• To Bring More Comfortable Lifestyles through our 
Products

• To Be the Best and Largest Production in the World
• To Achieve Lower Cost
• To Improve Environmental Sustainability

TO SUPPORT OUR MISSION : TO BE MORE MULTI-TASKING | SAVE ENERGY, SAVE MATERIAL AND REDUCE WASTE | TO LEVERAGE TECHNOLOGY OF 
PRODUCTION FOR EXCELLENT QUALITY PRODUCT | TO DEVELOP ENVIRONMENTAL-FRIENDLY PACKAGING | MORE QUANTITY WITH LESS PEOPLE | 
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Q&A
Thank you 


